How do I craft an exemplary Elevator Pitch for employers?

Elevator Pitches are short and prepared speeches meant to quickly convey who you are, what you
do, and why that matters. The term ‘elevator’ comes from the idea that you should be able to
convey who you are as a professional during a short elevator ride. This includes capturing the
listener’s attention and promoting interest as a professional. Elevator pitches can be used in job
interviews, networking events, proposing business ideas, etc.

Why should I care about an Elevator Pitch?

Elevator Pitches are important for employers to get to know you as a professional, and what
kinds of skillsets, attributes, and personality you may bring to their company.

The “Nine C’s” of an Elevator Pitch

Since Elevator Pitches compose of several key components, this can be broken down to the
“Nine C’s” approach.

1: Is it clear? Avoid acronyms and jargon and be as clear as possible. Remember that you only
have a short time for an elevator pitch.

2: Is it concise? Be as brief and concise as possible.

3: Is it credible? You should always be factual when delivering a pitch—explaining why you’re
qualified and know what you’re talking about. Practice makes perfect, so rehearsing until you
know it by heart, and ensuring it flows smoothly.

4: Is it consistent? If you incorporate numbers for something, use those same numbers
throughout. Avoid contradicting yourself within your pitch—it’s easier to do than you may think.
5: Is it conversational? Refrain from sounding like you’re reciting the speech and making it as
natural as possible. An Elevator Pitch is the beginning of a real conversation, one where you
convince the listener that your idea is incredible—and then being convinced of such.

6: Is it conceptual? You don’t have time for details, try to state statistics/facts. Do not go into too
much detail in the elevator pitch and remain as concise as possible.

7: Is it concrete? Be as specific as possible. Avoid leaning too far into details that’ll make your
Elevator Pitch run out of time.

8: Is it compelling? Is your usage of language compelling? Are you taking a natural approach in
conversing with the employer? Do you tailor your skillsets as a professional towards your
audience?

9: Is it customized? Tailor your elevator pitch to your audience, as much as possible. The skill of
tailoring/pitching is incredibly useful.

Lastly, have fun. This is meant for you to meet new people, exchange
ideas, and for you to lay out your incredibly exciting future!



