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Presentation by: Anthony Brown

* Resources used for this project include O*Net, Bureau of Labor
Statistics (BLS), Salary.com, Glassdoor.com, LinkedIn, Bearcats
Connect, Personal Knowledge, etc.




MY AREAS OF INTEREST

My career interests fall
within Writing, Media, Media Production Teaching (English,
and Communications (video, audio, digital writing,
with specific focus content creation) communications)
areas of:

Journalism (reporting, Grant Writing
Interviewing, (nonprofits, research
multimedia Institutions,
storytelling) universities)

Technical Writing Copyediting & Marketing & Overall, I'm drawn to

(documentation, Publishing (editorial s S0 roles that combine
: : : : Communications N :
instructional materials, work, manuscript writing in a creative
: e (content strategy,
various writing development, . : way through my areas
; : social media, PR, HR) :
projects) proofreading) of interest.




WHAT TYPES OF JOBS ARE AVAILABLE?

* Results are based on O*NET
and the Occupational Outlook
Handbook. Some common job
titles in my areas of interest
include:

Writing & Editing: Technical
Wiriter, Copyeditor /
Proofreader, Content Writer,
Grant Writer, Editorial
Assistant, Publishing Assistant

Media & Communications:
Communications Specialist,
Social Media Coordinator,
Marketing Assistant, Public
Relations Specialist, Media
Production Assist, Digital
Content Producer.

Education: Secondary English
Teacher, Writing Instructor,
Instructional Coordinator,
Academic Support Specialist.

Journal: Reporter, Multimedia
Journalist, Staff Writer, Digital
News Producers.

These roles exist across many
industries such as higher
education, nonprofits,
publishing houses, marketing
agencies, corporations, and
creative studios.




HOW
CHALLENGING IS
IT TO

ENTER THIS
FIELD?

Publishing, Journalism, and Media Production often require
internships, strong student portfolios, and networking. Entry-level

roles seem to be limited and only available in certain regions,
making these moderately competitive fields.

Technical Writing, Marketing & Communications, Grant Writing,
and Teaching are certainly growing and stable fields, especially if
you're wanting to pivot into higher education.

Well, what makes you stand out? A strong portfolio, experience
with editing tools like Adobe Creative Cloud, various internships in
one or more fields, certifications like Google Analytics, Adobe, and
UX writing, and coursework demonstrating your research and

project management skills. All fields are accessible with the right
experience and student samples, though they do certainly
require persistent and skill development.




EDUCATION LEVEL &
BACKGROUND NEEDED

* Some common requirements that I found: Bachelor's degree, strong writing and editing skills (just in
general), experience with digital tools (Adobe Creative Cloud, Canva, social media analytics), and a
strong portfolio that demonstrates ones writing, media, or editorial work.

When it comes to field-specific requirements, I found some of the following:
Teaching requires licensure to teach or graduate coursework, depending on the level you want to teach.

Technical Writing requires general knowledge of the technical subjects you're writing about in addition to
software tools (dependent on what company you work or)

Media Production requires experience with video and audio editing software such as Adobe Creative Cloud
Publishing often requires several internship experiences at presses, journals, or literary publications.

Marketing & Communications requires understanding of branding, analytics, and intentional content
strategy along with strategic communications.

For me, I have majors in Creative Writing, English Education, Literary & Cultural Studies along with
minors in Media Production, Fashion Studies and Marketing and certificates in Professional Writing,
Copyediting & Publishing, and Literary Journalism. I am well aligned with these expectations given my
experiences thus far.




WHAT MIGHT | BECOME A
SUBJECT MATTER EXPERT IN?

Based off of my academic background and interests, I could develop expertise in the
following:

Professional & Technical Writing

Editing & Publishing

Digital media production

Grant writing for nonprofits

Marketing communications and content strategy
Journalism & multimedia storytelling

Teaching writing, rhetoric, or creative writing

Based on my strongest skillsets of creativity, research, and communication, any of
these expertises could certainly be my strongest.




BOOKS OR ARTICLES THAT
PROVIDE USEFUL INSIGHT

The two credible sources I chose that could help me understand
careers in writing, media, and communications are following:

» The Elements of Journalism by Bill Kovach & Tom Rosenstiel.
This text focuses on the modern scope of journalism and the
ethics of writing and reporting, focusing most importantly on
the ever evolving media landscape.

» The Chicago Manual of Style (17th Edition). This text 1s an
industry standard across editing, publishing, professional
writing, and editorial work, especially pertinent for careers such
as copyediting, technical writing, or any careers in relation to

publishing.




An Editorial Assistant supports editors and writers in publishing houses, media companies, nonprofits, or communications departments with this role
E N T R Y - L E V E L introducing you to editing, content development, and the flow of the publishing process.
Tasks & Responsibilities:
Proofread and copyedit manuscripts, articles, or digital content.
[ |
R O L E - Conduct background research and fact-checking sources
Managing submissions and author communications using Microsoft Outlook

E D I I O R I A L Format documents using house styles (Chicago, AP, MLA

Assisting with social media posts, newsletters, and maintaining websites
Coordinating with designers, writers, and senior editors.
A S S I S T A N T Skills, Tools, and Education Needed:
Strong grammar, editing, and writing skills
Familiarity with style guides (Chicago Manual of Style, AP Stylebook)
Experience with Microsoft Office and Google Workspace
Bachelor's degree in English, Communications, Journalism, or related field
Attention to detail and time-management
Interests, Values, and Characteristics:
Loves reading, writing, and editing
Values accuracy, clarity, and organization
Enjoys supporting creative projects
Curious, detail-oriented, collaboration.

Salary:

$40,000 - $52,000 (Glassdoor / Salary.com)

This salary is certainly comfortable for an entry-level publishing and communications role



A content strategist plans, organizes, and manages content across platforms. This role expands beyond editing into project management, branding,
M I D I E V E I marketing, and digital storytelling
-_—

Tasks & Responsibilities:

. Develop editorial calendars and long-term content plans
R O L E - C O N T E N T Oversee writers, editors, and designers
Conduct audience research and analyze engagement metrics
S T R AT E G I S T Create brand-aligned messaging and style guidelines
Manage website content, SEO, and digital calendars

Coordinate across departments for communication

Skills, Tools, and Education needed:

Strong writing, editing, and storytelling skill

Project management and leadership abilities

Familiarity with analytics tools (Google Analytics, SEMrush) and CMS platforms such as Adobe Creative Cloud
2-4 years of experience in writing, editing, or communications

Bachelor's degree required with a portfolio being strongly preferred.

Interests, Values, and Characteristics:
Creative problem-solver
Enjoys leadership and collaboration

Values strategy, communication, and audience engagement

Comfortable balancing creativity with data

Salary: $70,000 - $95,000 (Glassdoor / Salary.com). This salary is certainly comfortable, though it reflects an increased responsibility with a mid-level
role.



A Senior Communications Manager oversees strategic communications, messaging, branding, media relations, and a high-level communication strategy. This is a dream
n job for me especially as I love writing, leadership, storytelling, and shaping the public's perception.
SENIOR-LEVEL ROLE:
S E N I 0 R Tasks & Responsibilities:
Lead communications strategy across departments
Manage large projects, campaigns, and communications teams
C 0 M M U N I C AT I 0 N S Oversee brand voice, crisis communication, and media relations
Approve major publications, reports, and messaging
M A N A G E R Collaborating with executives and stakeholders whilst representing the organization publicly
Skills, Tools, and Education Needed:
Advanced writing, editing, and communication skills
Leadership and team management
Strategic planning and decision-making
Experience with PR tools, analytics platforms, and content system

Bachelor's degree required; Master's preferred (Communications, English, Public Relations)

5-10+ years of experience in writing, communications, or media.

Interests, Values, and Characteristics:
Leadership-oriented

Values influence, clarity, and organizational impact
Enjoys mentoring others

Strong ethical judgment and communication skills

Salary: $105,000 - $140,000 (Glassdoor / BLS) - this salary is a dream to have and reflecs the senior-level expertise.




GEOGRAPHIC DISTRIBUTION &
WHERE THESE JOBS ARE FOUND

Writing, editing, media, publishing, and communications careers are found in regions with
strong media industries, universities, and nonprofits. According to the BLS Occupational
Employment and Wage data, these roles are most common in.

Top US Regions for my careers: New York City, NY (publishing, journalism, media,
marketing), Washington DC (nonprofits, government communications, grant writing), Los
Angeles, CA (media production), Chicago, IL (corporate communications, marketing,
publishing), Boston, MA (higher education, publishing, research institutions), Seattle, WA
(technical communications/writing, corporate communication), Atlanta, GA (marketing,
media, corporate communications), and remote roles nationwide that especially include
technical writing, editing, and content strategy

The opportunities near where I live in Cincinnati, OH (also including Columbus/Dayton)
include: Technical writers (healthcare, manufacturing, tech companies), communications
specialists (corporations like Kroger, Procter & Gamble, and Fifth Third Bank), marketing &
social media (nonprofits), grant writers (nonprofits, universities, hospitals), editing and
content writing (publishing, higher education, and corporate) and teaching (K-12 and higher
education institutions)

BLS data shows that Ohio certainly has steady employment for careers within writing,
editing, and communications especially in Cincinnati, Columbus, Cleveland, and Dayton.
Yes, I can certainly find opportunities in the regions I plan to potentially live in!
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WELL KNOWN
PROFESSIONAL IN
JOURNALISM,
MEDIA
PRODUCTION,
STORYTELLING, AND
MEDIA WRITING:
IRA GLASS

Ira Glass is very influential in modern journalism and media/audio production. He is
the creator, host, and executive producer of This American Life which is a public radio
program and podcast for narrative journalism, storytelling, and his innovative
media/audio production. He's known for transforming narrative journalism into an art
form, mentoring generations of audio producers, blending reporting, memoir, humor,
and documentary techniques whilst making storytelling accessible and to have a
structure. His work is certainly strongly tied towards media production, journalism,
writing, editing, and communications.

He went to school at Brown University studying semiotics (a field combining media
theory, communication, and cultural analysis), and uniquely enough, he did not attend
journalism school and instead learned his skills through hands-on production work.

He works now as the Host & Executive Producer of This American Life based in New
York City and distributed by Public Radio Exchange (PRX) and his work reaches
millions of listeners through radio/podcast platforms.

His official website can be found here -> , and some of talks and
presentations can be found here -> Ira Glass on the Creative Process

( )’ )



https://www.thisamericanlife.org/?utm_source=copilot.com
http://www.getoutthebox.org
https://www.youtube.com/watch?v=5pFI9UuC_fc
https://www.youtube.com/watch?v=91FQKciKfHI
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